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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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Store Count
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DP RUSSIA+CENTRAL ASIA:
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DP IMF:
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[ May: 36 new stores, 5 stores closed, 1691 total }
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DP Russia+Central Asia: Sales Evolution [ May: MoM+14.6%, Yoy +8.9% |

Month over Month (MoM) Year over Year (YoY)
+14.3% +0.3% @ -0.3% +9.2%
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Traffic Av. Ticket A MoM Traffic Av. Ticket AYoY

+12.0% x +2.0% = +14.3% -3.9% *x +3.3% = -0.3%



DP Russia+Central Asia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of May 2026

SALES TRAFFIC AVERAGETICKET

Store
Store age _ _ _

Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 167 -1.2% 9.2% 5.3% -0.3% 3.8% 1.6% -0.9% 5.2% 3.7%
2-3yrsold 122 -5.0% 4.1% 0.4% -5.5% -1.4% -3.8% 0.5% 5.5% 4.3%
3-10yrsold 716 -3.8% 0.2% -1.2% -5.0% -4.4% -4.7% 1.2% 4.8% 3.6%
>10 yrs old 86 -6.6% -5.6% -5.9% -6.8% -10.5% -8.6% 0.3% 5.4% 2.9%

Dynamics of YoY LFL for all stores older than 1 year
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RUSSIA: Like for Like Sales and Traffic

YoY LFL - Detailed Review of May 2026

SALES TRAFFIC AVERAGETICKET

Store
Store age _ _ _

Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 147 -1.0% 8.8% 5.2% -0.1% 3.4% 1.5% -0.9% 5.3% 3.7%
2-3yrsold 102 -4.5% 4.7% 1.0% -5.3% -0.9% -3.5% 0.8% 5.6% 4.7%
3-10yrsold 642 -3.6% 0.5% -1.0% -5.2% -3.9% -4.6% 1.7% 4.6% 3.8%
>10 yrs old 82 -6.0% -5.7% -5.8% -5.5% -10.5% -8.0% -0.5% 5.3% 2.4%

Dynamics of YoY LFL for all stores older than 1 year
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CENTRALASIA: Like for Like Sales and Traffic

YoY LFL - Detailed Review of May 2026

SALES TRAFFIC AVERAGETICKET

Store
Store age _ _ _

Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 20 -3.6% 13.6% 6.6% -2.6% 8.1% 2.5% -1.0% 5.1% 4.0%
2-3yrsold 20 -8.6% -1.5% -4.7% -7.1% -4.2% -5.8% -1.6% 2.8% 1.2%
3-10yrsold 74 -5.7% -2.9% -4.1% -2.9% -8.5% -5.5% -2.9% 6.2% 1.5%
>10 yrs old 4 -17.4% -2.6% -9.4% -28.9% -10.3% -21.1% 16.1% 8.6% 14.9%

Dynamics of YoY LFL for all stores older than 1 year
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DP IMF: Sales Evolution

Month over Month (MoM)

+8.9% +1.3%
85 12 1,047
950
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Traffic Av. Ticket A MoM

+10.0% x -1.0% = +8.9%

[ May: MoM +10.2%, YoY +23.1% J

Year over Year (YoY)

+8.4% +14.7%
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Traffic Av. Ticket AYoY

+3.6% x +4.7% = +8.4%



DP IMF: Like for Like Sales and Traffic

YoY LFL - Detailed Review of May 2026

SALES TRAFFIC AVERAGE TICKET

Store
Store age _ . _

Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 46 -7.4% 22.2% 10.4% -2.3% 26.1% 9.7% -5.3% -3.1% 0.7%
2-3yrsold 32 -3.9% 6.2% 2.0% -4.1% 7.8% 0.8% 0.2% -1.5% 11%
>3 yrsold 81 -1.4% 11.2% 6.5% -5.2% 6.6% 0.4% 4.0% 4.4% 6.2%
Dynamics of YoY LFL for all stores older than 1 year mSales mTraffic
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DRINKIT: Sales Evolution | May: MoM +21.5%, YoY +216.2% |

Month over Month (MoM) Year over Year (YoY)
+15.1% +6.4% @ +47.3% +168.9%
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Traffic Av. Ticket A MoM Traffic Av. Ticket AYoY

+11.3% x +3.4% = +15.1% +41.0% *x +4.4% = +47.3%



DRINWKIT: Like for Like Sales and Traffic

YoY LFL - Detailed Review of May 2026

RUSSIA UAE KZ+
Store age
Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales
Count Count Count
1-2yrsold 39 56.5% 2.1% 59.8% 4 -2.8% 5.8% 2.9% 7 19.4% 13.5% 35.5%
2-3yrsold 10 30.1% 2.6% 33.4% 2 5.2% 7.3% 12.8% 5 -5.4% 10.6% 4.7%
>3 yrsold 12 15.5% 1.7% 17.5% 1 3.9% -2.5% 1.3% 1 -7.4% 22.4% 13.3%

Dynamics of YoY LFL for all stores older than 1 year
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