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SYStem SaleS | March: 4,665M RUB / 42.TM USD |
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sales and traffic of each store since inception



https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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Store Count

m Eurasia m [MF

695

New stores
RUSSIA:
Kingisepp-3
Korolev-3
Kotelniki-1
Moscow 0-20

Moscow 12-3

Startups

701 707 714 725
33 33
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Moscow 23-3
Ruza-1
Solikamsk-1
Ulan-Ude-2
Cheboksary-5

[ March: 11 new stores, 802 total J

791 802
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Yakutsk-3



EURASIA



Eurasia: Sales Evolution (e wom s, vor sszen |

Month over Month (MoM) Year over Year (YoY)

+16.1% +0.2% +38.0% +14.6%
604 9 4,368
1,088
3,755
2,862
Feb-22 Same stores New stores Mar-22 Mar-21 Same stores New stores Mar-22
Traffic Av. Ticket A MoM Traffic Av. Ticket A YoY

+16.3% x -02% = +16.1% +20.0% x +151% = +38.0%



Eurasia: Like for Like Sales and Traffic

YoY LFL — Detailed Review of March 2022

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 89 65.9% 49.9% 55.6% 36.5% 33.2% 35.1% 21.5% 12.6% 15.2%
2-3 yrs old 128 39.2% 42.9% 41.5% 17.0% 27.4% 21.0% 19.0% 12.1% 16.9%
>3 yrs old 420 28.7% 33.9% 32.2% 11.3% 19.6% 15.2% 15.6% 11.9% 14.7%

Dynamics of YoY LFL for all stores older than 1 year

mSales mTraffic
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|MF: Sales EVOlUthn [ March: MoM +38.9%, YoY +71.9% ]

Month over Month (MoM) Year over Year (YoY)

+38.9% +0% +38 9% +43.1% +28.8% @

76 45 271
68
- -
Feb-22 Same stores New stores Mar-22 Mar-21 Same stores New stores Mar-22

Traffic Av. Ticket A MoM Traffic Av. Ticket A YoY

+10.3% x +25.9% = +38.9% +9.4% x +30.3% = +43.1%



IMF: Like for Like Sales and Traffic

YoY LFL — Detailed Review of March 2022

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 6 103.7% 73.0% 87.1% 28.9% 15.3% 24.7% 58.1% 50.1% 50.0%
> 2 yrsold 23 63.3% 21.3% 34.7% 21.7% -11.2% 4.8% 34.2% 36.6% 28.5%

Dynamics of YoY LFL for all stores older than 1 year
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STARTUPS



Startups: store count and sales
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