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SYStem SaleS* | March: 3,036M RUB / 40.7M USD |

mmm EUTaSIa | MF Startups —e-Total in USD 2 962 3,036
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sales and traffic of each store since inception



https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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StOre COU nt [ March: 12 new stores, 3 stores closed, 695 total J
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New stores Closed stores
RUSSIA: BELARUS: NIGERIA : RUSSIA:
Barnaul-3 Khabarovsk-3 Vitebsk-1 Lagos-4 Moscow 0-16
Verkhnyaya Pyshma-1  Chelyabinsk-8 Grodno-3 Makhachkala-2
Moscow 0-24 Yuzhno-Sakhalinsk-2
Orel-1 KAZAKHSTAN: USA:

Orsk-1 Aktobe-2 East Memphis-1



EURASIA



Eurasia: Sales Evolution [ Warch: Mo +7.1%, Yov +43.5% |

Month over Month (MoM) Year over Year (YoY)
+6.7% +0.4% +33.4% +16.1% +49.5%
2673 178 11 2,862 339 2,862
609
1,914
Feb-21 Same stores New stores Mar-21 Mar-20 Same stores New stores Mar-21
Traffic Av. ticket A MoM Traffic Av. ticket* A YoY

+122% x -5% = +6.7% +16.6% x +14.5% = +33.4%



Eurasia: Like for Like Sales and Traffic

YoY LFL — Detailed Review of March 2021

SALES TRAFFIC AVERAGE TICKET

Store age Store

Count  pine-in Delivery T-away Total Dine-in  Delivery T-away Total Dine-in  Delivery T-away Total
1-2 yrs old 129 19.9% 53.4% 79.7% 43.0% 9.1% 40.9% 74.8% 22.7% 9.9% 8.8% 2.8% 16.5%
2-3 yrs old 136 12.4% 42.1% 69.6% 34.2% 2.1% 32.2% 60.4% 16.1% 10.1% 7.5% 5.7% 15.5%
>3 yrs old 288 14.1% 31.1% 63.2% 28.7% 1.8% 20.5% 53.6% 13.0% 12.0% 8.8% 6.3% 13.9%
Dynamics of YoY LFL for all stores older than 1 year mSales mTraffic
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|MF: Sales EVOlUthn [ March: MoM +11.6%, YoY +75.0% ]

Month over Month (MoM) Year over Year (YoY)
+10.6% +1.0% +53.3% +21.7% @
22 154
44
. 88
Feb-21 Same stores New stores Mar-21 Mar-20 Same stores New stores Mar-21
Traffic Av. ticket A MoM Traffic Av. ticket* A YoY

+121% x -1.4% = +10.6% +34.8% x +14.9% = +53.3%



IMF: Like for Like Sales and Traffic

YoY LFL — Detailed Review of March 2021

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 8 27.7% 87.9% 60.3% 14.3% 67.9% 34.0% 11.8% 11.9% 19.7%
> 2 yrsold 17 42.7% 52.5% 49.5% 27.0% 36.3% 31.8% 12.4% 11.9% 13.4%

Dynamics of YoY LFL for all stores older than 1 year

mSales mTraffic
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STARTUPS



Startups: store count and sales

mDodo UK mDodo China mDrinkit Doner 42
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