Monthly Trading Update
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SYStem Sa les [ June: 6,869M RUB / 82.4M USD ]
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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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StOre COU nt [ June: 7 new stores, 1 store closed, 950 total J
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New stores Closed stores
RUSSIA: KAZAKHSTAN: BELARUS: RUSSIA:
Artyom-1 Almaty-11 Orsha-1 Doner Aksai 1-1

Birobidzhan-1
Gus-Khrustalny-1

Krasnoyarsk-6

Kumertau-1
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Eurasia: Sales Evolution (Jone: MoM 1%, Yov +397% )

Month over Month (MoM) Year over Year (YoY)
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-21% x +0.4% = -1.7% +14.5% x +10.8% = +26.8%



Eurasia: Like for Like Sales and Traffic

YoY LFL — Detailed Review of June 2023

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 105 42.3% 41.7% 41.9% 28.0% 35.0% 30.6% 11.2% 5.0% 8.6%
>2 yrs old 93 23.7% 38.8% 32.2% 4.2% 27.7% 12.7% 18.8% 8.7% 17.3%
>3 yrs old 560 17.1% 26.1% 22.7% 5.1% 19.6% 11.3% 11.4% 5.4% 10.3%

Dynamics of YoY LFL for all stores older than 1 year
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IMF: Sales Evolution

Month over Month (MoM)

+1.6% +0.0%
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[ June: MoM +1.6%, YoY +74.9% J

Year over Year (YoY)

+62.9% +12.0% +74.9%
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+11.1% x +48.1% = +62.9%



IMF: Like for Like Sales and Traffic

YoY LFL — Detailed Review of June 2023

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 12 90.0% 86.5% 88.4% 19.3% 24.9% 21.1% 59.2% 49.3% 55.7%
> 2 yrsold 32 60.5% 55.9% 57.9% 10.3% 6.9% 9.1% 45.4% 45.9% 44.8%

Dynamics of YoY LFL for all stores older than 1 year
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Startups: store count and sales

STORE COUNT

17
14 16
5 7 e
S S S
4 4 4
Jun-22 Jul-22 Aug-22

SYSTEM SALES, RUB M

28 31 30

12 15 15 13
10 10 10 10
6 6 5 5

Jun-22 Jul-22 Aug-22

18
8
6
4

Sep-22

28

Sep-22

Oct-22

27

Oct-22

Nov-22

25

Nov-22

Dec-22

27

Dec-22

mDodo UK  mDrinkit Doner 42 mDodo UAE mDrinkit UAE
24
22 23 22
— 21 21
_— e .
9 7 6
9 8
9
10 10 LS LS
4
Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23
41 41 44
6 | e
10
26 10
11 ’1 25
Jan-23 Apr-23 May-23 Jun-23




