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Sto re Cou nt [ January: 16 new stores, 1 store closed, 1278 total ]
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New stores Closed stores
RUSSIA: KAZAKHSTAN: GEORGIA: RUSSIA:
Arsenyev-1 Novy Urengoy-4 Almaty-26 Thbilisi-1 Bugry-1
Astrakhan-7 Rostov-1
Gusev-1 Volgograd-8 ESTONIA: POLAND:
Magadan-3 Drinkit Moscow 4-5 Tartu-1 Warsaw-5
Mytishchi-4 Drinkit Moscow 23-1

Novoaltaisk-2 Drinkit Moscow 25-1






Eurasia: Sales Evolution | January: MoM -5.8%, Yov +31.0% |

Month over Month (MoM) Year over Year (YoY)
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-3.0% x -3.1% = -6.0% +9.3% x +6.7% = +16.5%



Eurasia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of January 2025

SALES TRAFFIC AVERAGETICKET

Store
Store age _ _ _

Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 106 20.1% 36.6% 37.9% 16.9% 26.9% 29.6% 2.7% 7.6% B6.4%
2-3yrs old 107 17.5% 23.4% 21.5% 9.9% 14.7% 12.4% 6.9% 7.6% 8.1%
>3yrsold 698 15.6% 12.8% 13.6% 7.8% 5.6% 6.6% 7.2% 6.8% 6.5%

Dynamics of YoY LFL for all stores older than 1 year
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DPI: Sales Evolution

Month over Month (MoM)

-7.4% +0.7%
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-4.5% x -2.9% = -7.4%

[ January: MoM -6.7%, YoY +50.3% ]

Year over Year (YoY)

+9.3% +41.0%
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-7.1% x +17.6% = +9.3%



DPI: Like for Like Sales and Traffic

YoY LFL - Detailed Review of January 2025

SALES TRAFFIC AVERAGETICKET
Store
Store age _ . _
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 28 -0.7% 48.5% 28.6% -9.4% 27.9% 7.8% 9.6% 16.1% 19.2%
2-3yrsold 8 -0.2% 46.8% 21.5% -7.4% 21.7% 2.7% 7.8% 20.7% 18.2%
>3 yrsold 37 4.3% 7.2% 5.6% -10.8% -12.5% -12.8% 16.9% 22.5% 21.0%

Dynamics of YoY LFL for all stores older than 1 year
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DRINWIT: Sales EVOlU'UOn [ January: MoM -5.2%, YoY +285.1% ]

Month over Month (MoM) Year over Year (YoY)

-6.5% = +64.6% +220.5% +285.1%
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-8.6% x +2.2% = -6.5% +32.6% x +24.1% = +64.6%



DRINWIT: Like for Like Sales and Traffic

YoY LFL - Detailed Review of January 2025

RUSSIA UAE KZ+
Store age
Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales
Count Count Count
1-2yrsold 7 22.1% 31.1% 60.1% 1 45.9% 16.7% 70.3% 3 47.0% 1.0% 48.5%
2-3yrsold 4 40.8% 24.2% 74.8% 1 61.5% 20.2% 94.1%
>3 yrsold 5 26.0% 23.3% 55.3%

Dynamics of YoY LFL for all stores older than 1 year
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