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SYStem SaleS | February: 3,969M RUB / 50.6M USD |
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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit

Chain Growth Pipeline

+ 282

102

Existing stores Stores under construction  Remaining committed  Total existing and pipeline
stores



Store Count
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Minsk-19

[ February: 13 new stores, 791 total J
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Eurasia: Sales EVOlULION ey vow 455, vor raosw |

Month over Month (MoM) Year over Year (YoY)
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-43% x +0.5% = -4.8% +15.0% x +9.6% = +26.0%



Eurasia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2022

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 91 47.7% 36.9% 40.3% 33.2% 28.1% 30.8% 10.8% 6.8% 7.3%
2-3 yrs old 128 18.1% 32.6% 27.6% 8.9% 23.9% 15.4% 8.5% 7.0% 10.6%
>3 yrs old 413 14.4% 25.4% 22.2% 5.7% 16.3% 11.2% 8.2% 7.9% 10.09%

Dynamics of YoY LFL for all stores older than 1 year
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IMF: Sal.eS EVOlUthn [ February: MoM -5.2%, YoY +37.1% ]

Month over Month (MoM) Year over Year (YoY)
-8.4% +3.2% @ +13.7% +23.4% @
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Jan-22 Same stores New stores Feb-22 Feb-21 Same stores New stores Feb-22
Traffic Av. Ticket A MoM Traffic Av. Ticket A YoY

-6.3% x -2.0% = -8.4% +11.6% x +1.9% = +13.7%



IMF: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2022

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 7 51.8% 48.2% 49.9% 24.4% 28.1% 25.6% 22.0% 15.7% 19.3%
> 2 yrsold 22 22.2% 0.6% 7.3% 17.1% -1.1% 7.7% 4.4% 1.7% -0.3%

Dynamics of YoY LFL for all stores older than 1 year
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STARTUPS



Startups: store count and sales
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