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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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RUSSIA: KAZAKHSTAN:
Volgograd-5 Tikhvin-1 Doner 42 Nevinnomyssk-1 Almaty-12
Izhevsk-5 Tula-3 Doner 42 Krasnodar-1 Turkestan-1
Lobnya-2 Ufa-7 Doner 42 Moscow 1-1

Nizhny Novgorod-4
Orenburg-4
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Eurasia: Sales Evolution
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Eurasia: Like for Like Sales and Traffic

YoY LFL — Detailed Review of April 2022

SALES TRAFFIC AVERAGE TICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 92 58.6% 53.5% 55.6% 34.2% 41.9% 37.0% 18.2% 8.2% 13.6%
2-3 yrs old 125 42.2% 48.8% 46.2% 18.1% 36.5% 24.6% 20.4% 9.1% 17.3%
>3 yrs old 431 38.6% 40.2% 39.7% 15.8% 27.5% 20.9% 19.7% 10.0% 15.5%

Dynamics of YoY LFL for all stores older than 1 year
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IMF: Sal.eS EVOlUthn [ April: MoM -27.6%, YoY +27.8% ]

Month over Month (MoM) Year over Year (YoY)
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-3.4% x -251% = -27.6% +16.9% x -9.0% = +6.4%



IMF: Like for Like Sales and Traffic

YoY LFL — Detailed Review of April 2022

SALES TRAFFIC
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total
1-2 yrs old 6 97.3% 31.7% 58.0% 65.9% 10.2% 46.2%
> 2 yrsold 24 25.0% -12.5% -0.7% 37.9% -12.7% 10.9%

Dynamics of YoY LFL for all stores older than 1 year
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Startups: store count and sales
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