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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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Store Count

mEurasia ®IMF

1011 1027

919

Nov-23 Dec-23

New stores
RUSSIA:
Balashov-1
Fryazino-2
Khabarovsk-6
Kolomna-2
Krasnodar-18
Moscow 0-30
Nizhny Novgorod-6

5

Startups

1036 1050

Jan-24 Feb-24

Novoselye-1
Odintsovo-2
Orekhovo-Zuevo-3
Rybinsk-2

Vidnoe-2

Drinkit Moscow 0-18
Drinkit Moscow 1-4

1097 1109

Apr-24 May-24

Drinkit Moscow 4-3

Drinkit Moscow 10-1
Drinkit Moscow 13-1
Drinkit Moscow 15-1
Drinkit Moscow 17-1

1129 1144 1163

[ November: 25 new stores, 1235 total ]
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KAZAKHSTAN: KYRGYZSTAN: TURKIYE:
Almaty-19 Bishkek-9 izmir-10
Taldykorgan-2

TAJIKISTAN: INDONESIA:

Dushanbe-6 Bali-1






Eurasia: Sales Evolution  [(november:mom-0.9% vov+as 2% |

Month over Month (MoM) Year over Year (YoY)

-1.2% +0.3% +22.1% +14.1%
9,810 32 9,724 1,005 9,724
(118) 1,578
7,141
_
Oct-24 Samestores  New stores Nov-24 Nov-23 Samestores  New stores Nov-24
Traffic Av. Ticket A MoM Traffic Av. Ticket AYoY

-4.7% x +3.7% = -1.2% +8.7% x +12.3% = +22.1%



Eurasia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of November 2024

SALES TRAFFIC AVERAGETICKET
Store
Store age _ _ _
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 109 26.1% 46.8% 39.0% 16.8% 31.2% 23.3% 7.9% 11.9% 12.8%
2-3yrs old 109 15.4% 30.5% 24.8% 3.9% 15.3% 8.9% 11.1% 13.2% 14.6%
>3yrsold 687 16.5% 20.2% 19.0% 5.5% 6.8% 6.2% 10.4% 12.6% 12.1%

Dynamics of YoY LFL for all stores older than 1 year
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IMF: Sales Evolution

Month over Month (MoM)

+2.9% +1.3%
557 16 7 580
Oct-24 Same stores New stores Nov-24
Traffic Av. Ticket A MoM

-1.1% x +4.1% = +2.9%

[ November: MoM +4.2%, YoY +52.2% ]

Year over Year (YoY)

+13.6% +38.6%
147 580
. [
381
_
Nov-23 Samestores New stores Nov-24
Traffic Av. Ticket AYoY

-1.5% x +15.4% = +13.6%



IMF: Like Tor Like Sales and Traffic

YoY LFL - Detailed Review of November 2024

SALES TRAFFIC AVERAGETICKET
Store
Store age _ . _
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 17 35.6% -6.7% 16.3% 1.4% 5.9% 2.6% 33.6% -11.9% 13.4%
2-3yrsold 8 14.4% -8.7% 3.0% 0.3% -11.5% -3.8% 14.0% 3.1% 7.1%
>3 yrsold 35 16.1% 4.9% 9.5% -7.6% -9.2% -8.2% 25.7% 15.6% 19.3%

Dynamics of YoY LFL for all stores older than 1 year
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Startups: store countand sales

STORE COUNT
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® Dodo UAE
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54
48 28
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134 142
114 118
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Note: system sales - gross sales (incl. VAT where applicable but excluding sales tax) of all Dodo Brands stores including both franchised and company-owned. Converted from

local currencies at weighted average monthly FX rates as per currencylayer.com.
* Kebster includes Doner 42.



DRI N KIT Sales EVOlUtIOn [ November: MoM +3.6%, YoY +281.6% ]

Month over Month (MoM) Year over Year (YoY)
+0.1% +3.5% +50.4% +231.2% +281.6%
114 0.1 4 118 71 118
16
31
Oct-24 Samestores  New stores Nov-24 Nov-23 Samestores New stores Nov-24
Traffic Av. Ticket A MoM Traffic Av. Ticket AYoY

-6.1% x +6.6% = +0.1% +26.8% x +18.6% = +50.4%



DRINWIT: Like for Like Sales and Traffic

YoY LFL - Detailed Review of November 2024

RUSSIA UAE KZ+
Store age
Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales
Count Count Count
1-2yrsold 6 29.4% 19.7% 54.1% 1 62.1% 9.7% 77.8% 1 17.3% 9.6% 28.6%
2-3yrsold 4 42.6% 19.0% 69.7%
>3 yrsold 3 -11.0% 14.7% 2.1%

Dynamics of YoY LFL for all stores older than 1 year
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