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SyStem Sales | Maroh:11,737M RUB/ 136.3M USD |

W Furasia Kebster mmm DP| mmm Drinkit =—e=Totalin USD 11.826
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sales and traffic of each store since inception



https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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Store Count

m Eurasia

1079

Mar-24

New stores

RUSSIA:
Apsheronsk-1
Birsk-1
Bolshoy-Kamen-1
Chelyabinsk-14
Kirov-5

Moscow 20-3
Novosibirsk-9

Novotitarovskaya-1

Kebster

1097

Apr-24

mDPI mDrinkit

1109

May-24

Omsk-16

Penza-5
Pulkovskoe-1
Pushchino-1
Rubtsovsk-1
Rumyantsevo-1
Saint Petersburg 5-3
Yakutsk-7

Jun-24

[ March: 31 new stores, 2 stores closed, 1336 total ]

1027

Jul-24

Aug-24

Drinkit Moscow 0-24
Drinkit Moscow 1-6

Drinkit Moscow 4-4

Drinkit Moscow 20-1
Drinkit Saint Petersburg 1-3

Sep-24

1039

KAZAKHSTAN:
Almaty-27
Uzynagash-1

TURKIYE:
Izmir-7

Manisa-1

Oct-24

1235

Nov-24

UAE:
Dubai 8-1
Drinkit Dubai O-8

BELARUS:
Minsk-24

Dec-24

1263 1278

1089

UZBEKISTAN:
Tashkent-11
Tashkent-13
Tashkent-14

Jan-25

1336

1307

Feb-25 Mar-25

Closed stores

GERMANY :
Munchen-1

UAE :
Dubai 3-1
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Eurasia: Sales Evolution | Maroh: MoM +13.3%, Yo +24.3% |

Month over Month (MoM) Year over Year (YoY)

+12.8% +0.5% +11.3% +13.0%
1,240 L4 10,997 1,148 10,997
9,713 1,000 [N
- 8!849
Feb-25 Same stores New stores Mar-25 Mar-24 Same stores New stores Mar-25
Traffic Av. Ticket A MoM Traffic Av. Ticket AYoY

+14.8% x -1.8% = +12.8% +5.0% x +6.0% = +11.3%



Eurasia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of March 2025

SALES TRAFFIC AVERAGETICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 114 9.0% 27.4% 31.1% 6.5% 20.4% 26.1% 2.4% 5.8% 3.9%
2-3yrsold 109 8.2% 15.7% 13.3% 3.2% 10.6% 6.9% 4.8% 4.6% 6.0%
>3 yrsold 717 7.9% 8.2% 8.2% 0.2% 2.7% 1.5% 7.6% 5.4% 6.5%

Dynamics of YoY LFL for all stores older than 1 year

m Sales mTraffic
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27% 28% 28%

23% 24% 24%
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DPI: Sales Evolution

Month over Month (MoM)

-0.4% +0.6%

557 3 558
. (2) .
Feb-25 Same stores New stores Mar-25
Traffic Av. Ticket A MoM

+5.0% x -5.2% = -0.47%

[ March: MoM +0.2%, YoY +25.5% ]

Year over Year (YoY)

-10.3% +35.8%

159 558

(45)

Mar-24 Same stores New stores Mar-25

Traffic Av. Ticket A MoM

-1.9% x -8.5% = -10.3%



DPI: Like for Like Sales and Traffic

YoY LFL - Detailed Review of March 2025

Store age

1-2yrsold
2-3yrsold

>3 yrsold

21%
11%

Apr-24

SALES TRAFFIC AVERAGETICKET
Store
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
-9.7% 17.4% 11.0% -2.9% 20.2% 12.4% -6.9% -2.3% -1.2%
-13.1% 16.8% 2.0% -7.5% 19.8% 2.8% -6.1% -2.5% -0.8%
-14.1% -9.5% -11.3% -9.5% -7.8% -8.8% -5.0% -1.8% -2.7%
Dynamics of YoY LFL for all stores older than 1 year
B Sales mTraffic
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DRINWIT: Sales EVOlU'UOn [ March: MoM +24.5%, YoY +320.9% J

Month over Month (MoM) Year over Year (YoY)

+22.1% +2.4% +67.4% +253.5% +320.9%

32 4 183 110 183
147
30
E——
Feb-25 Samestores  New stores Mar-25 Mar-24 Samestores New stores Mar-25
Traffic Av. Ticket A MoM Traffic Av. Ticket AYoY

+18.49% x +3.19% = +22.1% +26.7% * +32.1% = +6/7.4%



DRINWIT: Like for Like Sales and Traffic

YoY LFL - Detailed Review of March 2025

RUSSIA UAE KZ+
Store age
Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales
Count Count Count
1-2yrsold 10 3.9% 43.1% 48.6% 2 68.7% 0.4% 69.3% 4 27.7% 13.0% 44.3%
2-3yrsold 5 20.8% 38.0% 66.7% 1 46.0% 7.4% 56.8%
>3 yrsold 5 7.3% 34.9% 44.8%

Dynamics of YoY LFL for all stores older than 1 year

B Sales mTraffic
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