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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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Sto re CO u nt [ February: 20 new stores, 1 store closed, 1608 total ]
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DP Russia+Central Asia: Sales Evolution|_February: MoM -9.75%, Yov +11.9% |

Month over Month (MoM) Year over Year (YoY)
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-9.8% x -0.2% = -9.9% -6.9% x +9.0% = +1.5%



DP Russia+Central Asia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2026

SALES TRAFFIC AVERAGETICKET
Store
Store age
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 155 -2.1% 14.1% 8.9% -6.1% 6.1% 0.2% 4.3% 7.5% 8.7%
2-3yrsold 113 -5.1% 8.7% 4.2% -11.7% 2.0% -5.0% 7.4% B6.6% 9.6%
>3 yrsold 778 -4.9% 2.0% 0.0% -12.6% -4.7% -8.6% 8.8% 7.1% 9.3%

Dynamics of YoY LFL for all stores older than 1 year
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RUSSIA: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2026

SALES TRAFFIC
Store
Store age _ _
Count  |n-store Delivery Total In-Store  Delivery
1-2yrsold 135 -0.7% 16.8% 11.2% -6.8% 7.2%
2-3yrsold 96 -3.1% 10.6% 6.2% -12.1% 2.6%
>3 yrsold 705 -3.7% 3.2% 1.2% -13.4% -4.4%

Dynamics of YoY LFL for all stores older than 1 year
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CENTRALASIA: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2026

SALES TRAFFIC AVERAGETICKET
Store
Store age _ _ _
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 20 -14.3% -8.7% -10.4% 0.8% -1.8% -0.8% -14.9% -7.0% -9.8%
2-3yrsold 17 -19.1% -8.0% -12.2% -8.0% -2.4% -5.1% -12.1% -5.7% -7.5%
>3 yrsold 73 -17.0% -15.4% -16.0% -2.5% -9.2% -5.9% -14.9% -6.8% -10.8%

Dynamics of YoY LFL for all stores older than 1 year
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DP IMF: Sales Evolution [ February: MoM -13.7%, YOY +14.6% ]

Month over Month (MoM) Year over Year (YoY)
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-12.3% x -1.6% = -13.7% -4.7% x -0.5% = -5.2%



DP IMF: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2026

SALES TRAFFIC
Store
Store age _ .
Count  |n.store  Delivery Total In-Store  Delivery
1-2yrsold 38 -13.6% 2.1% -4.4% -7.0% 7.7%
2-3yrsold 26 -11.6% -14.8% -13.6% -9.0% -14.0%
>3 yrsold 77 -11.5% 12.4% 3.7% -7.1% 12.8%

Dynamics of YoY LFL for all stores older than 1 year
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DRINHKIT:; Sales Evolution

Month over Month (MoM)
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[ February: MoM 6.8%, YoY +163.5% J
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DRINWKIT: Like for Like Sales and Traffic

YoY LFL - Detailed Review of February 2026

RUSSIA UAE KZ+
Store age
Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales
Count Count Count
1-2yrsold 29 23.6% 5.1% 29.9% 2 9.1% 1.3% 10.5% 7 39.5% 2.2% 42.6%
2-3yrsold 8 -3.5% 8.8% 5.0% 1 2.2% -7.0% -5.0% 3 -12.8% 7.4% -6.3%
>3 yrsold 9 -7.8% 8.0% -0.4% 1 29.6% -0.4% 29.1%

Dynamics of YoY LFL for all stores older than 1 year
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