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SySte m Sa |eS [ April: 11,208M RUB / 134.6M USD ]
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https://docs.google.com/spreadsheets/d/13Yb5zzvnY6l5i2rwlBpl_cJTbKAk-aPvGAHYVW1XQys/edit
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[ April: 30 new stores, 2 stores closed, 1364 total ]

Store Count
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New stores Closed stores
RUSSIA: KAZAKHSTAN: CROATIA: UAE: RUSSIA :
Biysk-1 Novokuznetsk-5 Drinkit Moscow 1-8 Zhanaozen-1 Zagreb-2 Dubai 9-1 Kingisepp-2
Bratsk-3 Perm-8 Drinkit Moscow 1-11 Dubai 9-2
Klin-2 Pervomayskoye-1 Drinkit Moscow 3-4 KYRGYZSTAN: TURKIYE: Drinkit Dubai 0-5 KYRGYZSTAN :
Moscow 7-3 Revda-1 Drinkit Rostov-on-Don 1-2 Bishkek-13 Antalya-5 Bishkek-5
Novocherkassk-2 Saint Petersburg 0-6
Novokuybyshevsk-2 Voronezh-8 BELARUS: ROMANIA: SERBIA:
Novokuznetsk-5 Drinkit Moscow 0-29 Minsk-25 Bucharest-10 Belgrade-1
Novokuznetsk-5 Drinkit Moscow 1-8 Vitebsk-3 lasi-1 Novi Sad-2






Furasia: Sales Evolution | April: MoM -5.4%, Yo +25.0% |

Month over Month (MoM) Year over Year (YoY)

-5.8% +0.4% +11.2% +13.8%
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-3.3% x -2.6% = -5.8% +2.5% *x +8.5% = +11.2%



Eurasia: Like for Like Sales and Traffic

YoY LFL - Detailed Review of April 2025

SALES TRAFFIC AVERAGETICKET
Store
Store age _ _ _
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 118 2.4% 26.4% 25.3% -0.2% 19.3% 18.5% 2.5% 5.9% 5.8%
2-3yrsold 110 5.0% 18.1% 13.1% -2.1% 11.7% 3.8% 7.3% 5.7% 9.0%
>3 yrsold 723 5.3% 10.6% 8.8% -4.0% 3.5% -0.4% 9.6% 6.8% 9.3%

Dynamics of YoY LFL for all stores older than 1 year
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DPI: Sales Evolution

Month over Month (MoM)

+1.2% +2.1%
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Traffic Av. Ticket A MoM

+/7.4% x -5.8% = +1.2%

[ April: MoM +3.3%, YoY +25.6% ]

Year over Year (YoY)

-13.7% +39.3%
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-2.7% x -11.3% = -13.7%



DPI: Like for Like Sales and Traffic

YoY LFL - Detailed Review of April 2025

SALES TRAFFIC AVERAGETICKET
Store
Store age _ . _
Count In-Store Delivery Total In-Store Delivery Total In-Store Delivery Total
1-2yrsold 30 -9.9% 14.9% 5.0% 1.8% 22.0% 11.3% -11.5% -5.8% -5.7%
2-3yrsold 10 -9.7% -0.1% -4.8% 2.8% 12.0% 6.4% -12.2% -10.9% -10.5%
>3 yrsold 38 -9.0% -3.5% -5.7% 0.3% -1.1% -0.3% -9.2% -2.4% -5.4%

Dynamics of YoY LFL for all stores older than 1 year
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DRINHKIT: Sales Evolution

Month over Month (MoM)

+17.9% +4.7%
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Traffic Av. Ticket A MoM

+19.2% x -1.19% = +17.9%

[ April: MoM +22.6%, YoY +248.2% ]

Year over Year (YoY)

+47.0% +201.2%
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+13.8% x +29.2% = +47.0%



DRINWIT: Like for Like Sales and Traffic

YoY LFL - Detailed Review of April 2025

RUSSIA UAE KZ+
Store age
Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales Store Traffic Av. ticket Sales
Count Count Count
1-2yrsold 13 -11.3% 49.7% 32.8% 2 59.0% -7.6% 46.9% 6 17.0% 2.0% 19.4%
2-3yrsold 5 9.4% 36.1% 48.9% 1 38.0% 0.8% 39.2%
>3 yrsold 4 2.1% 31.3% 34.0%

Dynamics of YoY LFL for all stores older than 1 year
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