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Innovation:
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Dodo pizza — the world’s fastest
growing pizza chain

Technomic, 2021
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Open sales of our stores:
2017 2013 2019 2020 2021 dodobrands.io/sales-ranking/




06% CAGR System Sales
Growth 2017—-2022, mln usd
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We know how to win global competition

Main pizza players store count in Russia by December 2022
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Innovative concept with strong
unit-economics

Model balanced between dine-in/ Cornerstone Concept Foundations
takea\f\’?y and de_lwe ry pro_vldes great Modern digital-first brand focused on convenience
adaptivity to various locations and markets and direct to consumer communication.
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Initial investment per store Quick delivery Delivery time
and convenient guarantee, superior . .
online ordering digital products
o Focus on quality, Open kitchen,
2 . 5 3 . 5 y r‘ transparency webcams, strong . O
Payback period and authenticity culture and values
Everyday dine- Pizza by the slice,
in convenience value deals, grab&go
and value products G O
o)
6 5 A) Modern urban Hip design, music, free 0 O
Delivery Dine-in/ third place Wi-Fi, coffee culture
Takeaway
Family- and kid- Kids indoor playgrounds,
friendly environment Lkids menu, no alcohol ._,) O




W h a t C u Sto m e r S S a An independent survey by Brand
Health Tracking, a leading agency

in Russia, December 2022
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